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With the growth of suburbs, families relied on cars. Mos.t babg !)oomers grew BN owned a TV.
Buginesses catered to the new car culture by E in families where the

offering drive in diners, theaters, bank tellers, and || fathers worked to support ' " . '
fast food drive- fhrough Quburban shoppmg the family and mothers

centers replaced city shopping. sfaged(:\onue fohkf;P house o5l
and raige children.
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|] " 1956 legislation to build New style of mugic in the early |
41,000 m|[eg of highways to [950’s that influenced people’s S0
\ ” meet ’rransporfahon demands. attitude and culture. P
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; Legislation that A large increage in the || Housing shortages for
2\ |provided returning WWII|| number of babies born || growing families were
veterang with after World War Il || met with a rapid growth
inexpensive home loans || ended. The generation |of neighborhoods on the
7% and college tuition. || bornin[946-1964. ||  outckirts of cities.
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